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ANNA KINGSLEY’S 
PORTFOLIO 
Examples of: 

• Blogging/Blogs/SEO 
• Product Marketing & pages built for websites 
• Email Marketing 
• Social Media Marketing 
• Blogger Outreach & Influencer Marketing 
• B2B Corporate docs for Biz Dev 
• Influencer Marketing 

 
From companies including: 

• PowToon 
• Routeperfect 
• Veribo 
• JWT 
• Match.com 
• Coca-Cola 

 
PLUS: 

• Awards 
• Testimonials & Recommendations 
• Certificates 
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http://blog.routeperfect.com/quiz-3-countries-will-visiting-year/ 
http://blog.routeperfect.com/vegetarian-holiday-in-europe/ 
http://blog.routeperfect.com/coffee-tour-of-the-mediterranean-a-cup-of-joe-to-go/ 
 

Routerpefect’s Blog I developed and wrote for 

Promotion of blogs written for Routeperfect 
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Car - FormulaOne day (new blog) 26 November 2017

cost per engagement = $1.0

total :49
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Example of a blog I wrote for PowToon 
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PRODUCT MARKETING 

 
Examples of pages I created  

&  
product improvement. 

 
All examples provided a significant uplift/positive ROI  
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Newly designed homepage for PowToon 
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Designs for a new Pricing Page 
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Design for a pop up on 
site exit 

Designs for a new Pricing Page 
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New Payment Page designed for PowToon 

Promotional pop up designed for PowToon 
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Example of new product pages I developed for PowToon 
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Landing Page: Black Friday Promotion 
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Landing Page: Valentine Promotion for New Template Template  
(which became the most downloaded template ever at the time). 

Landing Page: Christmas Card template 
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This promotion resulted in approx. 1,2M new users  

and didn’t cost a penny! 
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Team Page for Routeperfect 

Pop up bio appears when you click on each person 
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An example of a website I designed/built: Homepage 
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Further pages of website: 
• Testimonials Page 
• Client List 
• Contact Page 
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Homepage WIP for  
Flagship Reporting 
Top (1 of 2) see next page 
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Homepage part 2 
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EMAIL MARKETING 
 

Examples of emails I wrote/designed for PowToon  
For specific promotions & sales  
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SOCIAL MEDIA & BUZZ MARKETING 

 
Examples of successful organic activity on: 

LinkedIn | Facebook 
Twitter |Pinterest 

Instagram | YouTube 
StumbleUpon 
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Linkedin Page for webinar promotion 
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Social acquisition tracking for Routeperfect 

Examples of hacking tools used for acquisition 
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This type of content helped 
Routeperfect’s Facebook page enjoy: 
64 x more engagement than Expedia 
and 33 x more than Booking.com 

Facebook posts for Routeperfect 
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Twitter posts to promote content for Routeperfect 
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PowToon on Pinterest 

Routeperfect on Pinterest 
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Instagram posts for Routeperfect 

Example of Hashtags used for 
Instagram for Routeperfect 
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Buzz Marketing on Facebook 

Example of a ‘How to’ video I made 
 
 
 

Positive effect of StumbleUpon 
Buzz Marketing 
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SALES PROMOTIONS 
 

Examples of: 
Coupons for Routeperfect 

‘Buy a Player’ for Coca-Cola 
‘Wish List’ for Dixons 
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I ran the ‘Buy A Player’ promotion for Coca-Cola, which was the biggest SP 
they’d ever done in the time in the UK. It was so successful it was repeated the 

following year. It was a £10M campaign in 2006! 
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Different Sales Promotions for 
Routeperfect. The coupons were also 

seeded on coupon sites for extra impact! 

Christmas Sales Promotions for GNER (one 
of the UK’s biggest rail networks at the time) 
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PAID FOR ADVERTISING 

 
Examples of creative for: 

Routeperfect | Talktofrank.com 
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A set of banners for PPC for Routeperfect representing the key 
segments for the brand: romantic, solo, friends and family travel. 

These are work in progress! 
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Another concept for Routeperfect’s banners. Plus creative for 
Facebook campaigns.  work in progress! 



 45 

 
 

 
BLOGGER OUTREACH 

 
Examples of reviews gained for Routeperfect 
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ne’! 
 

Examples of Blogger 
Outreach: Blogs & their 
promotion by influencers for 
Routeperfect’s target audience. 

THE ARTICLES CAN BE READ HERE: 
• Adventure In You (27/12): review 
• Hippie in Heels (7 Jan): review 
• Along Dusty Roads (22 Jan): review 
• Chasing the Donkey (25 Jan): review 
• I am Aileen (26 Jan): review 
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INFLUENCER MARKETING 

 
EricaHarel.com 
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STRATEGIC PARTNERSHIP MARKETING 

 
Example: Talktofrank.com 
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This partnership between AOL and MSN and Match.com and 
Universal Films achieved  
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The Sports World ‘FRANK POST’ zone
• Postcards with visuals 

representing FRANK BUS 

experiences offer an 

opportunity for young 

people to express their 

thoughts and either take 

these away or post 

('FRANK post') them as 

they leave the bus.  

• A great tool to 

gather feedback.

Postcards:
• Rank with FRANK

• FRANK yourself

• FRANK wants to know

• FRANK safety card

• Depending on timing we 

could include your logo 

on the collateral

HABBO / FRANK BUS 
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Habbo bus 
 
 
 
 

EXPERIENTIAL 
MARKETING 
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Routeperfect one pager for b2b biz dev 

Routeperfect one pager for investors 

Partnership with C4 

Partnership with C4 
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Examples of One Pagers/Exec Summaries  

I’ve written & designed 
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The	Problem:		
Women	love	high	heels.	It	makes	them	feel	confident	and	sexy.	Stiletoes	are	a	woman’s	best	friend,	but	
also	a	worst	enemy.	After	wearing	for	a	while	a	woman’s	feet	are	extremely	sore.	It	is	also	extremely	
hard	to	walk	long	distances	in	them.	There	are	also	numerous	other	problems	associated	with	heels:	
• Health:	they	can	cause	back,	knee	and	leg	pains,	as	well	as	more	serious	injuries,	which	are	on	

the	increase	because	of	the	trend	of	higher	heels	and	women	getting	drunk	in	them!	
• Dangerous:	80%	of	UK	women	wear	these	shoes	whilst	driving.	Heels	have	even	been	known	to	

jam	under	the	break	causing	accidents	
• Unpractical:	they	can’t	be	worn	on	cobbled,	uneven	surfaces	or	decking	(all	on	the	increase)	
• Inconvenient:	it	means	taking	a	second	pair	of	shoes	with	you	to	change	into	e.g.	running	into	

the	office	with	sneakers	or	for	parties	having	to	take	a	big	bag	rather	than	just	a	clutch.	
	
The	Solution:		
To	create	a	shoe	where	the	high	heel	can	collapse	into	a	low	one.	This	solves	all	the	above	problems.	
My	competitive	edge	would	be	that	the	shoes	are	not	compromised	on	design,	and	yet	would	be	
practical	and	affordable,	so	that	every	woman	would	want	at	least	one	pair	in	their	wardrobe.	
	
Target	Audience:	
Fashion	conscious	women.	Corporate	workers.	21-35yrs.	USA,	Europe,	BRIC,	Australasia,	Far	East.	
	
Market	Size:	 	
Global	shoes	sales	will	be	$183b	by	2020.	Women’s	dress	shoes	account	for	13%	of	this	and	are	the	
fastest	growing	type.	1	in	10	UK	women	16yrs+	own	at	least	30	pairs	of	shoes.	[Global	Industry	Analysists	Inc.].	
	
Business	Model:	
Sell	direct	to	the	consumer	via	hilo-heels.com;	via	various	outlets	e.g.	Bloomingdales,	white	label	to	
designers	themselves	e.g.	Gucci,	licence	the	technology.	Price	point	$200.	Manufacturing	in	China.	
	
Competitors:	
There	are	a	handful	of	people	who’ve	made	prototypes	but	never	took	it	to	market.	The	only	serious	
competitor	is	Tanya	Heath	Shoes	who	has	a	shop	in	Paris	as	well	as	some	boutiques	around	the	rest	of	
the	world.	Chamileon	Shoes	has	also	brought	it	to	market,	but	their	design,	and	branding	is	poor.	
	
Investment	Required:	
$1m	to	develop	the	prototype,	acquire	a	patent,	trademark,	marketing,	product	launch,	all	assets	incl.	
product	video	and	possible	Crowdfunding	campaign.	To	set	up	the	manufacturing,	all	processes,	
infrastructure,	e-Commerce	site	and	staffing.	
	
	The	
Team: 	

	 	
	
CONTACT:					anna@hilo-heels.com		|		+972.52.682.1257	
	

Award-winning	
marketer/CMO,	
25yrs	in	business	
incl:	Coca-Cola,	
Match.com,	Dixons,	
JWT	(WPP),	BBC,	
Sky,	Universal,	NBC	
+	Start-ups.		

Experienced	
industrial	designer,	
entrepreneur	of	
own	shoe	brand:	
Flipster.	Shoe	
manufacturing	
experience	in	China.		

20	yrs’	dev	
experience	in			
different	
programming	
fronts;	a	serial	
entrepreneur;	a	
code	ninja	+	
tech	wizard!		
	

Anna	Kingsley:	
CEO	&	Founder	

	

Rick	Munitz:	
COO	&	Co-Founder	

	

Liam	Bilich	
CTO	&	Co-Founder:	
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Introducing OYO – A Breakthrough in Bicycle Technology 
ChainFree HYBRID (Hydraulic - Electric) eBike  

 

The Problem: Urban commuting is evolving (eBikes, bike sharing, healthy + environmentally-friendly options 
etc), but the fundamentals of the bike haven’t changed (dropped chains, manual gears, rust, maintenance etc.)! 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

The Opportunity:  
ü Global cycling market is currently worth over $100 billion 
ü eBike market is $20 billion and growing fast 
ü In 2017 2M eBikes sold in Europe 
ü Bosch has predicted that by 2025 every other bike in the EU will be an eBike  
ü EU eBike sales is continuing to grow at a rate of 20-30% p.a. 
ü Europeans pay on average 2,500 per eBike! This makes Europe an extremely valuable market 
ü In terms of global market share Europe is the leading market outside of China. 
Our Target Audience:  is Europe, focusing on Germany (40%), Netherlands (20%) + Belgium (10%), which 
account for 70% of the European eBike market. After this we’ll focus on USA/Canada. 

The Solution: is the OYO, a revolution in urban commuting, offering numerous benefits: 

 
 

ChainFree = ZERO MAINTENANCE
ü No tuning, rust or dirt 
ü No loose, dropped, faulty chains 
ü No clothes getting dirty or caught in the chain! 
Convenience: 
ü Built-in anti-theft mechanism 

Smooth and easy cycling: 
ü The OYO is the most incredible ride you’ll ever 

experience. It’s like converting from a manual car to 
an automatic – you’re amazed as to how easy driving 
suddenly becomes! 

ü Automatic gears and no bumps when changing 
through them! 

Other companies have produced elements of what we have achieved, but 
NO-ONE HAS COMBINED EVERYTHING TOGETHER, 

there is no direct competition! 
 

The Technology: OYO’s HYDRAULIC system vs. 

a traditional drivebelt, shaft drive or hub gear:  
When a drivebelt or a shaft drive are used standard gears 
cannot be used. The bike either becomes gearless, or, 
needs an internal gear in the wheel hub. A hub gear is 
another way to eliminate the need for regular gears 
(sprockets and derailleur), but hub gears are heavy and 
expensive. Once we’d managed to unchain the bike (using 
our seamless hydraulic system), we then realised we could  
 do so much more. We eliminated the need for traditional gears. OYO’s technology enables AUTOMATIC continuous 
variable transmission (CVT). This means you don’t have to manually change through the gears, so there are no bumpy 
moments - the ride is completely smooth. We added an electric motor – a perfect match for the seamless gear shifting 
and finally, we automated the gears. These changes create the smoothest ride you’ll ever experience! 
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AWARDS 
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Marketing Society WINNER of the eCommerce Category: 
Awards for Excellence 2013 

(in association with ‘Marketing’ Magazine) 
 

 
 
You can read more about how I turned the digital around for Dixons here. 
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WINNER of Best Retail Campaign at Christmas  
for “Wish List” 

IPM Awards (Institute of Promotional Marketing) 2012 
 
I helped conceive this concept and project managed it. I was responsible for the 
whole implementation (from web dev to promotion). 
 
There are some of the scamps/screen grabs of the promotion just before it was 
finalised! 

 
 
 
 
 
 
 
 
 
 
 
 

 
Channel 5’s “The Gadget Show” was secured as the media partner. 

 
More info on the press release on it. 
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WINNER of Best Social Media/eCommerce 

Strategy/Campaign 
The Drum Social Buzz Awards 2012 

 
I was promoted to be responsible for the whole of Social Media for 
Dixons. My team had to managing 21 different channels at the time. 
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New Store Europe UK Retailer of the Year Europe 
Retail Week Awards, 2011 

 
 
Best Airport of the year for Dixons Travel 
Finalist in the Frontier Awards 2011 

 
 

Best SEO Campaign 
State of Digital Awards 

 
 

What Mobile Magazine Winner: 

 
NB I contributed greatly to aspects of these four projects, but wasn’t the overall project manager. 
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Best Public-Sector Website or Campaign for  
talktofrank.com 

DADI Award WINNER 
 

The UK Drum Awards for the Digital Industries (DADI) 
 

 
 

I was responsible for this account and turned it into the most profitable account 
in the agency (JWT) at the time, more than many household name brands such 
as Shell, Vodafone etc.  

 
When I joined the agency 

the FRANK accont was 
underperforming by an ROI 
of 2:1 and within 6 months I 

took the ROI to 16:1.  
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Webby Award WINNER for 

Best Government Campaign for  
www.talktofrank.com 

 
 
 

Webby is the leading international award 
honouring excellence on the internet 
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Webby Award WINNER for 
Best Visual Design Function for  

www.talktofrank.com 
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“TVs Rising Stars – Ones to Watch” 
 

The Evening Standard List 1997 
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TESTIMONIALS 
& 

RECOMMENDATIONS 
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JUST A FEW OF MY CLIENTS’ COMMENTS: 
 
 
 
“The most willing cando attitude I have ever seen. She's a highly capable woman 
and the speed of response was second to none - which can be vital in the digital 
world. She focused on and achieved our business goals and always rose to the 
challenge” 
Sara Boland 
Marketing Director: GNER (Now Virgin Trains) 
 
 
" Anna is the only person I know who can actually create business at a high level 
from scratch. She's also highly creative and produced an event model that was 
copied by our competitors! She was integral to the business through her work with 
creating strategic partners." 
Kevin Cornells 
Country Director: MATCH.COM 
 
 
“My team recently worked alongside Anna at the 2019 OurCrowd Global Investor 
Summit in Jerusalem. The three main reasons I enjoyed working with Anna? 1. Her 
enthusiasm, energy, and willingness to dive into different subject matter, soak it in, 
and completely embody it for the duration of a project. 2. She really thinks about the 
strategy behind a campaign, the reasons for doing it at all, and relating to the desired 
end results throughout the project. 3. She will not quit until she has her desired 
outcome, and that includes putting in the late hours or extra energy. Thank you, 
Anna!”  
Liz Cohen 
VP Marketing & Investment Community: OUR CROWD 
 
 
“Even though I thought I’d tried everything, Anna took my marketing and sales to the 
next level. She discovered integral mistakes in my website’s UX and gave me new 
methods (which I didn’t know about before) to sell my bags. She’s extremely 
knowledgeable in all aspects of marketing. I also love her energy - her passion for 
my product, as well as her patience with me is truly appreciated! Thank you, Anna!” 
Erica Harel 
Designer/Founder: ERICA HAREL 
 
 
“Anna has been integral in terms of helping me scale my business. She implemented 
everything very quickly. Not only has she gotten me real results in terms of sales, but 
Anna is truly a great person to work with, she’s always smiling, has a positive never-
give-up attitude and brings a lot of creativity and ideas to my projects. Her input was 
invaluable and I can’t recommend her enough!” 
Alana Ruben 
CEO/Founder: P=P 
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"Anna completely changed the way we market ourselves. She was a breath of fresh 
air, hard-working and incentive-driven. Productivity and turnover have increased 
dramatically. I would absolutely recommend you use her." 
Neil Conrich 
CEO/Founder: VOICESQUAD 
 
 
Anna was extremely helpful in getting our website and marketing off the ground. 
Easy to understand for us who are new to the field... Anna was personable, very 
knowledgeable, great attention to detail. Now we have a great looking website... She 
was also very mindful of our budget and found ways to help us reduce our costs as 
much as possible. Highly recommended!  
Benjamin Ron 
CEO/Co-Founder: TAROTWAZE 
 
 
 

JUST A FEW OF THE RECOMMENDATIONS 
FROM MY MANAGERS/EMPLOYERS’ 

 
 
“Anna has a good balance of working strategically as well as being hands on. She's 
hard worker, and this, coupled with her passion for the company and everything she 
does, means she works quickly and gets things done. In addition, Anna has an in-
depth knowledge of different marketing channel, as well as experience to draw on in 
business generally. Anna's proven she can put robust processes in place and 
organize a marketing department to efficiently produce great results. For these 
reasons, and many more, I would highly recommend Anna.”  
Guy Dolev 
CEO: ROUTEPERFECT 
 
 
“I really enjoyed working with Anna. She has a good business head (stuck to the 
budget and met deadlines) but is also an idea person, who’s comfortable with going 
outside the box! She got to grips with the product and systems here extremely 
quickly. Even though she’s a fast and efficient worker, she has great attention to 
detail and knows how to juggle heavy workloads. I really appreciated Anna’s 
dedication to the job. Anna would be a great asset to any company who’s looking for 
a strong CMO.” 
Ran Blayer 
CEO: PERCEPTO 
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WHAT SOME OF MY DIRECT REPORTS SAY ABOUT ME 
 
 
 
“I learned so much from Anna in my time working with her. She has an enormous 
amount of knowledge and experience, which translated into excellent direction, skill 
building and support. Anna’s expertise in marketing, SEO and B2B, as well as 
building relationships and negotiations allowed me to grow within the company and 
discover insights into both the world of business and the world of digital marketing. 
She is a highly successful and inspirational woman with so much energy, and 
genuinely opened up new worlds for me both personally and professionally. Anyone 
would be lucky to have Anna as their manager!”  
Taube Freedman 
Marketing Manager: ROUTEPERFECT 
 
 
“Anna was the CMO at Powtoon, when I was hired for a temporary project. Under 
her guidance I happily transitioned into a permanent position in content marketing. 
As a team leader, Anna was very open to hearing ideas from all team members and 
we successfully executed may unique and creative campaigns, to a wide range of 
segments! She is also very bubbly and humorous, a very rare and important trait for 
managing teams!” 
Nirel Mantsil 
Marketing Manager: POWTOON 
 
 
“Anna is a great leader. She came into our department and cleaned up shop, 
creating streamlined processes for every single task. The strategy she implemented 
for Routeperfect is invaluable. She put together a fabulous team which I was happy 
to be a part of. She works everyone hard, but we really enjoyed it - there was a real 
team spirit.” 
Risi Adler-Finkel 
Content Writer: ROUTEPERFECT 
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WHAT SOME OF MY TEAM MEMBERS SAY ABOUT ME 
 
 
"Anna worked very well with the dev team, as she has an excellent technical 
grounding to provide a good brief. She's also one of the very few people I know who 
actually prioritizes tasks, which was critical for our R&D dept. Although she wants to 
achieve a lot to drive sales for the company, she was still patient, so a pleasure to 
deal with. I would happily recommend Anna for a successful digital transformation." 
Eran Dvir  
CTO - Routeperfect 
 
 
“I worked with Anna on many marketing campaigns for PC World and Currys. She 
had the unenviable task for ensuring the brand guidelines were adhered to as well as 
creating an effective and integrated campaign. Despite numerous challenges Anna 
always managed to produce great projects on time and to budget that delivered on 
the objectives. Together we also worked closely on the ‘Wish List’ Promotion for 
Christmas 2012 that won a Gold IPM Award. Anna has a clear vision that she 
communicates well. She is fun to work with and approachable but also highly 
professional. I would definitely recommend Anna as she is a great asset to any 
team.” 
Toby Willsmer 
Senior Front-End Developer: DIXONS (PC WORLD & CURRYS) 
 
 
“I worked with Anna when she was consulting at the British Council. I was really 
impressed with her knowledge of Digital and Strategic Partnership Marketing as well 
as how she came in and in such a short space of time pro-actively create a strategy 
and implement it in this area for our Commercial Partnerships team. She is a 
focused and methodical worker with great persistence especially when having to 
coordinate between many different stakeholders. I enjoyed working with her and am 
happy to recommend her.” 
Angus Morrison 
Commercial Partnerships: BRITISH COUNCIL 
 
 
“Anna is an intelligent, capable, dedicated, and personable young woman. She is 
always quick on her feet, with sensible reactions in all the circumstances I've seen 
her in. Sincerely, Steed” 
Steed Richardson 
Designer: ILN 
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CERTIFICATES 
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